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HOW WE STACK UP

Findings



Camp Verde Clarkdale Cottonwood-
Verde Village Jerome Sedona

Total Population 12,847 4,255 22,574 492 10,448
Business Establishments 449 100 1,077 96 1,212
Number of Employees 4,678 958 10,725 512 9,455
Median Household Income $39,403 $42,419 $40,658 $35,441 $56,737
Median Age 45.4 54.9 45.0 54.9 59.4

Owner Occupied Housing Units 61.5% 64.7% 50.4% 63.9% 50.6%
Renter Occupied Housing Units 24.2% 21.8% 37.4% 22.5% 26.5%
Vacant 14.4% 13.5% 12.1% 13.6% 22.9%
Average Household Size 2.50 2.26 2.32 1.76 2.01
Median Home Value $175,733 $196,498 $181,639 $222,222 $451,442

Bachelor's Degree 12.3% 13.1% 12.7% 14.2% 27.1%
Graduate/Professional Degree 5.9% 8.7% 5.7% 7.1% 21.1%
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Establishments Employment
Total 3,564 31,468
Agriculture 0.5% 0.2%
Mining 0.2% 0.1%
Utilities 0.3% 0.2%
Construction 7.4% 4.7%
Manufacturing 2.6% 3.2%
Wholesale Trade 2.1% 1.6%
Retail Trade 17.5% 14.2%
Transportation/Utilities 2.1% 1.9%
Information 2.6% 2.6%
Finance & Insurance 3.7% 1.8%
Real Estate 6.8% 3.9%
Professional, Scientific & Tech Services 6.2% 2.9%
Management of Companies & Enterprises 0.0% 0.0%
Admin. & Support & Waste Management & Remediation Services 4.0% 2.2%
Educational Services 2.2% 6.0%
Health Care & Social Assistance 8.5% 14.9%
Arts, Entertainment & Recreation 2.7% 4.9%
Accommodation & Food Services 10.2% 20.8%
Other Services (except Public Administration) 12.3% 5.8%
Public Administration 3.9% 7.7%
Unclassified 4.3% 0.2%
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Verde Valley Industry Sectors



LAYING THE FOUNDATION

Findings
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Primary Role

Full time economic development 8.4%

Full time tourism 6.0%

Education and workforce development 7.2%

Elected official 4.8%

Board or committee member 14.5%

Community stakeholder; private business owner; employer 38.6%

Other 20.5%



WE HAD A LOT TO SAY

Findings
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Who should we target?
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Can we learn from 
others?
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Next Steps
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